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Learning Objectives

2

Inform Attendees about the HFMA Map Award

|- Educate Attendees about the HFMA Map Key
Performance Indicators

Educate Attendees about HFMA Enterprise Wide

it Membership Benefits

HFMA | Title
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What’s the Best Season?

Mardi Gras? Golden Globes? Summer? Bowl Season?

MAP AWARD SEASON!!!!
Application opens’Fall 2025!

—

hfma

Healthcare Financial Management Association | hfma.org

Should | Apply?
Use Prior MAP Award Winner Statistical Data to See Where you Fall

72 ..
mapaward
2024 Winner Statistical Data

MAP Award for High Performance in Revenue Cycle Winners
Aggregated data from 14 MAP Award winners in the following categories: Hospitals, Critical Access Hospitals, Hospital Systems and IDS

Aged A/R 90 Days
Net Days in A/R Days in DNSP and Greater POS Cash Collection  Cash Collection Bad Debt
Parcentle 90 305 26 209%. 492% 1024% 06%
75 340 32 224% 417% 1007% 10%
50 383 46 208% 354% 995% 15%
25 424 59 382% 270% 990%. 18%
10 453 68 450% 228% 77% 22%
MAP Certificate of Recognition in Revenue Cycle Achievement Recipients
Aggregated dota from 11 MAP Certificate of Revenue Cycle Achi i ies: Hospitals, Critical Access Hospitals, Hespital Systems and IDS
Aged A/R90 Days
Net Days in A/R Daysin DNSP and Greater POS Cash Collection  Cash Collection Bad Debt
Percantle 75 416 43 220% 414% 1011% 08%
50 436 50 378% 372% 997% 10%
25 465 57 409% 248% 978% 13%
MAP Award for High Performance in Revenue Cycle: Physician Practice Winners
Aggregated data from 3 MAP A for High Per R Cycle: Physician Practice
Aged A/R 90 Doys and
Net Days in A/R Greater Cash Collection POS Cash Collection  Claim Denial Rates Charge Lag Days.
75 216 79% 1005% 584% 24% 22
50 219 108% 1002% 566% 32% 27
25 pil 148% 99.3% 507% 35% =2

htma

Healthcare Financial Management Association | hfma.org
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Should | Apply?

Use the RC Score Calculator to Determine How you Compare to Past
Award Winners

HFMA's Revenue Cycle Score Calculator
Benchmark Your Performance Against Past HFMA Award Winners

The Revenue Cycle Score Calculator compares your data to three years of historical MAP Award applicant data. Once
metrics are populated for all MAP Keys, the provides your arganization's revenue cycle score and information

around how previous applicants with similar scores fared when applying for the MAP Award.

HFMA'’s Revenue Cycle Score mapaward .

@® Hospital O Hospital System/IDS O PPM

MAP Key Net Days AR DNsP Billed A/R>90 Days POS Cash Collection %
Desired Direction 3 4 3 T
Actual Metric M - | | B ]

304 2days-10days

Reve

To see how HFMA defines these MAP Keys®, click here

« https://www.hfma.org/data-and-insights/map-initiative/map-award/ hfma

5 Healthcare Financial Management Association | hfma.org

Should | Apply?

RC Score Calculator Provides RED, YELLOW, or GREEN Indicator

GREEN - Your total Revenue Cycle Score compares favorably with historical MAP Award applicants. Many organizations with performance at this level have won a MAP Award . A few
organizations have received the MAP Certificate of Revenue Cycle Achievement. Facilities who do not win a MAP Award will be provided feedback reports containing useful metric
comparison data, best practice information, and sample analysis tools.

- Your total Revenue Cycle Score is at or above the median performance of historical MAP Award applicants. Many organizations with performance at this level have been
recognized as recipients of the MAP Certificate of Revenue Cycle Achievement . A few organizations at the top of this range have won a MAP Award. Facilities who do not win a MAP
Award will be provided feedback reports containing useful metric comparison data, best practice information, and sample analysis tools.

RED - While your total Revenue Cycle Score is below the median of previous MAP Award applicants, we encourage you to apply for the MAP Award. Facilities who do not win the MAP
Award for High Performance will be provided feedback reports containing useful metric comparison data, best practice information and sample analysis tools. This feedback has proven
useful to applicants at their organizations as well as for future MAP Award applications.

« https://www.hfma.org/tools/map-initiative/map-award.html h f )
6 Healthcare Financial Management Association | hfma.org ma




4/17/2025

My Score is in the Red or Yellow, why apply?

Non winners receive comparative feedback on performance and
opportunities for improvement.

Appendix I: HFMA Overall Revenue Cycle Score & Key Performance Indicators

Your Average | Average Overall
Organization’s MAP Other
Performance | Award MAP
— Winners Award
nto Applicants
om ¥ Performance Indicator
e J-"‘ﬁn
o 195 o0 w"‘ﬁggﬂw
ports T “‘Fpl::‘:wgw .
T it s
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oo e W L, 2 e v
. 2ed el o
W"’“"ﬁﬂ ™ M e Aged AIR 90 Days 40.7 16.3 288 2.1
L e T e AR 90 Dy
G s
e e TR vt 1o O Point-of-Service (POS) Cash Collection 266 323 282 201
e o S gt
Wi o o coeied 0 X T vl s v
E‘;ﬂxﬁ,‘;ﬂw %.ﬂwﬂﬁew"ﬂ o d”ﬂ,;ww@"‘d Cash Collection as a Percentage of
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Bt e T et
""nw ,,,:::f; o 0% Days in Discharged Not Submitted to
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oot .
MW“"W
7 Healthcare Financial Management Association | hfma.org hfma

» Days in AR: Average of 30-33 Days

» Days Unbilled: Average of 1-3 Days
FY23 Denials

R A N

FY24 Denials
/’8:/‘:0%\

89% 92%

*Revenue ~ Initial Denial = Actual Write-Off

*Revenue = Initial Denial = Actual Write-Off

ecognition for revene cycle excellence

ma

2024 high performance winner
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Okay, We are Going to Apply!!!!

ASSEMBLE THE TEAM

 Executive Sponsor (CFO or VP) /Hli ?l AL
* Finance (non-Revenue Cycle) Team =¥ &
« Administrative Support 2 &
* Revenue Cycle Leadership
* Revenue Cycle Area Representatives

* Analytics / IT Team

htma

9 Healthcare Financial Management Association | hfma.org

9

Revenue Cycle & Finance Buddies

Application requires multiple data sources:
ANNUAL Values (not monthly) with Numerator/Denominator

Patient Financial Systems
Financial Accounting Systems

=y

NO PHI provided or required

htma

10 Healthcare Financial Management Association | hfma.org
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Decide Which Application

What are the types of applications?

There are five (5) award categories:
a.) Individual Hospital
b.) Critical Access Hospital
c.) Hospital Systems
d.) Integrated Delivery Systems, and
e.) Physician Practice

,‘I'G ET DIS’!‘R{\C‘I'EQ '

BY.SJ}iNY THIN’GS
i

.___ '
v \’ . A E
by .

11 Healthcare Financial Management Association | hfma.org h{ma
11
» Announced on the HFMA website www.hfma.org
> Create an account
» Complete the application
» Pay the fee to submit
; mapavar
12
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COMMON QUESTION

Which application should we do?

- Utilize the Revenue Cycle Score Calculator to see where your
comparative performance rates in the various categories.

» Choose the application type(s) where your performance scores best.

» Choose the application type(s) where you'd like feedback on your
performance.

- If you have never applied before, go through the application process
to understand requirements and gather information to make following
year easier, as well as track performance for improvement.

htma

13 Healthcare Financial Management Association | hfma.org

13

COMMON QUESTION

Can we submit different types of applications?

+ An individual hospital or hospital system can also submit separate physician
practice application.

* NOTE: Individual hospital or hospital system applications DO NOT include
Physician Practice data — they include ACUTE data only.

 An IDS may not submit separate physician practice application, individual
hospital or hospital system applications because all data is included with IDS.

» Hospital systems may apply for a hospital system award OR submit individual
hospital applications for hospitals within the system.

» Hospital systems may not submit applications for BOTH the system and
individual hospitals within the system.

htma

14 Healthcare Financial Management Association | hfma.org
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Pull the Organizational Data
Work with Leadership

* NPI(s) for organizations Included in application
* Centralized or Outsourced RC Operations

*« HCAHPS information

» PFC Adopter Status

htma

15 Healthcare Financial Management Association | hfma.org

15

» Staffing
= Have the right people in the right positions
= |nvestin & value your staff
* Promote education
=  Empower employees to make decisions

»Biweekly cash receipt meetings
»Monthly revenue cycle meetings

»Monthly denial meetings

2024 high performance winner

16
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COMMON QUESTION

Do | need to become a PFC Adopter?

» PFC Adopter status is not a requirement for physician practice applicants.
« PFC Adopter status is not a requirement for Part 1 of the application.

 However, all hospitals, hospital system, and IDS applicants must have either

applied for or achieved PFC Adopter status by the time they submit Part 2 of
their application.

» (PFC Adopter is based on the Patient Financial Communications Best
Practices, no cost for the application, requires a few metrics and description
of how you are leveraging the best practices in your organization)

* hitps://www.hfma.org/topics/policies and practices/19961.html

17 Healthcare Financial Management Association | hfma.org h‘fma

17

Pull the Metric Data

Show Your Work and Data Sources

* Read the definitions
» Submit the metric spreadsheet
* Link to Source Documents

18 Healthcare Financial Management Association | hfma.org h{ma

18
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COMMON QUESTIONS

Do | need to follow the definitions?

* Yes, the reason we are specific about the definitions is to create apples to
apples comparison on metrics.

* Yes, the reason we ask for the numerator and denominator is for the
application to calculate the metrics.

* Yes, the reason we ask for source data is to be able to match to submitted
information.

* Yes, the final page of the application is where you can verify they metrics
have been autocalculated to what you expect. (This is your double check).

19 Healthcare Financial Management Association | hfma.org

htma

19

Are there non-financial metric requirements?

YES, so glad you asked.

w—-

» Patient Satisfaction or HCAHPS Scores

« PFC Adopter Application "
» HFMA Healthcare Dollars & Sense Initiatives !
» Organizational Status & Components

» Revenue Cycle Outsource and Centralization

20 Healthcare Financial Management Association | hfma.org

htma

20

10
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Wait....there are narrative questions?

YES, a chance to tell your story beyond the numbers

* Innovative Revenue Cycle Strategies

» Strategic Planning in Revenue Cycle

« Elevating Quality of Patient Financial Interactions
» Educating Consumers about Billing and Payment
» Helping Patients Avoid Surprise Bills

» Collaborations With Health Plans

 Continuing Education for Revenue Cycle Team

* Price Transparency and NSA Compliance

21 Healthcare Financial Management Association | hfma.org h{ma

21

CELEBRATE Your Achievements!

BE PROUD! TELL YOUR STORY! BRAG ABOUT YOUR TEAM!

What's knew with your crew? '
What's difficult?
Overcoming obstacles?

Plans for the future?
How do you celebrate?
Nobody expects perfection, "stuff" happens, how did you get through it?

22 Healthcare Financial Management Association | hfma.org h{ma

22

11
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Provide a copy of your finalized audit.

We use the audited data to reconcile with many numbers in your
submission

23 Healthcare Financial Management Association | hfma.org

hfma

23

COMMON QUESTION

Our financial audit isn't finished, but the Part 1 deadline is approaching,
what do we do?

» Submit your year-end financial information from your accounting
system.
« Submit your interim financial information from your draft audit report.

» Once finalized, as soon as possible after Part 1 deadline, submit your
finalized audit, noting any changes from what was originally submitted
for reconciliation purposes.

24 Healthcare Financial Management Association | hfma.org

htma

24
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MOST COMMON QUESTION

How Do We Win?

=
* You are being compared to the very best performers, so there is no guarantee
that you will win, only that someoné will win and that changes year over year
based on who applies.

« KEY POINT:

« All applicants are committed to overall revenue excellence and gerformance
improvement, and even if you don't win — you can still have EXCELLENT Team

and RC Performance!
. OIym;I)ic Athletes are all amazing performers, but not everyone can get a Gold
edal.

» And just like training for the Olympics, the process of submitting a MAP
Award application, and focusing on the metrics and process helps you to
identify the individual and team excellence within your organization.

25 Healthcare Financial Management Association | hfma.org hfma
PATIENT-CENTRIC REVENUE CYCLE ROADMAP
“The BEAST”
Engaged Patient PAYERPAYMENT | THIRD.PARTY
R Coordination of Care ANALYSIS FOLLOW-UP
PRICE
INSURANCE | ESTRMATION Coordinated Financial & Clinical Care | | =
VERIACATION [ Compliant Clinical Documentation PROCESSING SERVICE

FINANCIAL I

COUNSELING
s,
couseron
* W
Consumer I
\ Experience
PATIENT
ARRIVAL
CUNICAL DOCUMENTATION
VALIDATION & & REVENUE RECOGNITION
ACTIVATION I
l = PATIENT CARE P
Engaged Consumer C’:’E‘:::P'ELE SB'IS'I-ed Customer
Ease of Access l I Appropriate Payment
Improved Consumer Service Effective & Efficient Account Resolution
Improved Quality Decreased Cost to Collect
26 Healthcare Financial Management Association | hfma.org hfmaZG

26
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Consumer Experience

PA-3 Insurance Verification
Rate

Rate

PA-1 Percentage of
Patient Schedule
Occupied

27 Healthcare Financial Management Association | hfma.org

PA-2 Pre-Registration /m

PA-4 Service Authorization Rate IP &/or
OBS

PA-5 Service Authorization Rate OP
Encounter

PA-6 Conversion Rate of
Uninsured Patient to Third-Party
Funding Source

FM-3 Uninsured Discounts

PA-7 POS Cash
Collections

hfma

27
Patient Experience
Engaged Patient
Coordination of Care
Coordinated Financial & Clinical Care
PA-4 Service Authorization Rate D e
IP &/or OBS
FM-3 Uninsured Discounts PB-4 Total Charge Lag Days
CL-2 Late Charges as a % of
Total Charges
M-5 Case Mix Index
CAsEREFERIAL
MANAGEMENT
A:FC’:AR.SV:?:LE
28 Healthcare Financial Management Association | hfma.org hfmazg
28
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29

Customer Experience

AR-1 Aged A/R as a % of Billed A/R
AR-2 Aged A/R as a % of Billed A/R by
AR-9 Net Days in Credit Payer

Balance AR-3 Aged A/R as a % of Total A/R
AR-4 Aged A/R as a % of Total A/R by

PAYER PAYMENT THIRD-PAR(Y
ANALYSIS FOLLOW-UP Pa yer

AR-5 Remit Denial Rate

AR-6 Denial Write-offs as % of Net
Revenue

DENIAL | I CUSTOMER
PROCESSING SERVICE
REMITTANCE SELF-PAY
COLLECTION

PROCESSING

CL-1 Clean Claim Rate

PB-1 Days in DNFB |
PB-2 Days in FBNS | —
PB-3 Days in Total
DNSP

AR-7 Bad Debt
AR-8 Charity Care
FM-4 Uncompensated Care

Overall Trending Indicators:

FM-1 Net Days in A/R Satistied Customer
Approgriate Payment
FM-2 Cash Collect as % of NPSR Elective & Eficient Account Resalution

Decreased Costto Collect

FM-6 Cost to Collect
FM-7 Cost to Collect by Functional
Area

Healthcare Financial Management Association | hfma.org

hfma

29

30

What Holds It All Together?

* Proven Tactics

¢ Standard Work
* Resources
* Automation

* Components of High Performance

* People

:
[ . rer
* Culture . .
| |
* Process E

. i
e Communications &

* Technology

° M et rICS *Source: HFMA’s Patient Friendly Billing Research; www.hfma.org

N < X

15
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Shaping the Future of the MAP Award

HFMA's final
determination
[ ce and welgh _{\/ \/5'
o © ©
Survey completed MAP Award
by stakeholders I:H:I:D opening
68 organizations
2025 responded
hfma | Revenue Cycle

Conference

31

New Map Award Process for 2025

FOCUS AND NETWORKING
OPPORTUNITIES ARE MOST
RELEVANT.

32 Healthcare Financial Management Association | hfma.org

]

TO BETTER SPOTLIGHT THE MAP THIS CHANGE ENSURES THAT
AWARD WINNERS, BEGINNING CELEBRATION OF THE WINNING
WITH THE 2025 SUBMISSIONS, ORGANIZATIONS OCCURS IN
THE AWARD WILL BE PART OF THE FRONT OF A DEDICATED REVENUE WILL OPEN IN FALL 2025.
REVENUE CYCLE CONFERENCE. CYCLE AUDIENCE, WHERE THE

THE WINDOW FOR APPLICATIONS

htma

32

16
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HFMA Map Key

Refresh and Update

Expanding and Modernizing HFMA MAP Keys

@ Modernizing Key Sourcing

HEMA MAP Key

Enhancemant KEY| Reviewing Future Keys

@ Proposing New Keys

2025

hima  Revenue Cycle
Conference

HFMA Revenue Cycle Conference 2025 33

33

HFMA Enterprise Membership

» Unlimited individual memberships
> Certifications
» Education

» Forums

recognition for revenue :,clemeuma
34 mapaward

2024 high performance winner

34

17
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We Help Stakeholders Achieve Optimal Results

-
am"" il I

" JeLOPINDJY;
; 0"-‘5 DUA "
it wr®® "'.,. e
¢ . » *s ‘«\
‘o * * .
x .‘ “ k7
%) : s £ 1‘
OUR MISSION | n%% : : O OURVISION
] [ ] 8 2
Leading the financial : I 1 : EJ.f + HFMA will bring value
management of health care | E Lo » ~ ! totheindustry as the
=4 ‘ + X+ leading organization
G~ ; L. forhealthcare finance
. ’%\ ’.o /\‘}'f
» J)_ » * e\ ¢
. ", ., " o O‘r Ry
":6)17 : ...Illl‘-. Q ¢
‘e e, +”
el MPRO -

35 HFMA | 2023

hfma

35

HFMA at a Glance

10+% 2| 88%
SENIOR FINANCIAL MEMBERSHIP

EXECUTIVES ARE GROWTH 2020 -
HFMA MEMBERS 2023

FINANCE
PROFESSIONALS U.S. CHAPTERS

HFMA ANNUAL

PROFESSIONAL CONFERENCE
CERTIFICATIONS ATTENDEES

14,480+

CRCR

ENTERPRISE 3,460+

R EER) CHFP & FELLOW

hfma

36 HFMA | ENTERPRISE SOLUTIONS

Enterprise
Solutions

36

18
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Member Career Level

2% 11%

3000 330/o

@ PROFESSIONAL LEVEL @ EXECUTIVE LEVEL
@ MANAGEMENT LEVEL @ OTHER

37 HEMA | 2023 As of November 2021 hfma
37
Member Benefits
Members Receive:
+  HFMA Education & Certifications EIRA\%J%IIEI?-I“I‘E\RLO#ITJ\%E
*  hfm magazine
+  HFMA Daily eNewsletter
*  Chapter membership
*  Networking Opportunities S —
. Podcasts & Blogs ]
«  Career Development Tools Z htma VOiCGS .
»  Special reports & white papers = - : ANARCE
* Data + Insights Tools
¢ Online Community
*  Regulatory Updates n m a
»  Emerging Healthcare Strategies :
38  HFMA | ENTERPRISE SOLUTIONS hfma gcﬁﬁli‘gigse
38

19
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Member Benefits — Education

Members Receive Unlimited Access to:

« Webinars”

« Online Learning including:
¢ Online Education Courses
«  HFMA Business of Health Care® Online

PATIENT ACCESS
ESSENTIALS

hfma

HHA
BUSINESS of
HEALTH CARE

htma

Program**
e Patient Financial Communications AT N orsnoAL
Program i Wi

» Patient Access Essentials Program

*CPE eligible for LIVE webinars only.
**CPE, CE, and CME eligible.

HFMA | 2023 hfma

Member Benefits — Education

Members Receive Unlimited Access to:

 Certifications:

Certified Revenue Cycle Representative (CRCR)
Certified Healthcare Financial Professional (CHFP)
Certified Hospital Cost Report Specialist (CHCRS)*
Certified Specialist Business Intelligence (CSBI)

Certified Specialist Physician Practice Management
(CSPPM)

. Certified Specialist Payment &
Reimbursement (CSPR)

. Certified Specialist Accounting & Finance (CSAF)
. Executive of Healthcare Revenue Cycle (EHRC)
. Fellow H)ealthcare Financial Management Association

(FHFMA

*Fee of $349/pp applies to CHCRS only

hfma.org/certification

| Enterprise
40  HFMA | ENTERPRISE SOLUTIONS htma ‘ Solutigns

20
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Introducing Our New Micro-Credentialing Program

Showcasing specialized knowledge in specific areas of healthcare finance.

Al governance

Comprehensive Al governance certification equipping
healthcare professionals with practical skills in compliance
and risk management for Al in healthcare.

Learn More

7N

MICRO-CREDENTIAL

Al
GOVERNANCE

POWEREDBY

M ALIGNMT A\

hfma

2025

hima  Revenue Cycle
Conference

HFMA Revenue Cycle Conference 2025

41

41

E-Learnings to Consider...

% NEW
s——— ) W=
- MED'cARE PATIENT ACCESS
— o — ESSENTIALS
v 2) hf
¥ ma
Y

Patient Access Essentials

Medicare Inpatient Reimbursement

Medicare Outpatient Reimbursement
Fundamentals Fundamentals

Course Course Course
Medicare Inpatient Reimbursement is the payment

system used by the U.S. Med...

Everyone with patient access contributes to
financial performance. This fou...

Medicare outpatient reimbursement is crucial for
healthcare professionals n...

2025

Revenue Cycle
Conference

hfma

HFMA Revenue Cycle Conference 2025

42

42
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Leadership E-Learnings to Consider...
Tgt .

142

-

]

i Three Secrets of Influential Leadershi
Seven Key Leadership Skills to Overcome Four Tactics to Successfully Lead Remote P

and Hybrid Employees

Burnout
Course Course
Course .
: . Managing employees who work in different Healthcare finance leaders need to exert influence,
In today's fast-paced and dynamic work 3 . .
locations or from home has become... drive positive change, ...

environments, healthcare financial I...

Seven Qualities of an Emotional Intelligent Anatomy of Analytics: Three Critical Three Key Leadership Strategies for

Leader Components Leadership Need to Know Managing Labor and Productivity

Course Course Course

This course will provide an overview of emotional This course will provide an overview of how This course will provide an overview of how

intelligence and how iti... analytics can drive operational... managing labor and productivity... 43

43

New Skill Stacker Tracts...

Upcoming SKkill-Building Workshops

( June 2025 ) C July 2025 j C August 2025 )

Delivering An Mastering Federal Learning the
Effective Regulatory Rules Importance of
Presentation with with Alyssa Keffe Community with
Margaret Schuler and Chad Mulvany Sandy Lood and
Guest

2025

hima | Revenue Cycle
Conference

HFMA Revenue Cycle Conference 2025 44

44

22
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Education
Career Pathways

1

Revenue Cycle
Be better prepared to decrease
receivables, reduce denials,
and work more efficiently within
your patient-centered revenue
cycle.

B

Financial Compliance
Stay abreast of current
compliance requirements.

Business Strategy
& Analytics

making skills that matter.

Strategic Financing
& Access to Capital
Expand your understanding
of debt and capital
management.

45  HFMA | ENTERPRISE SOLUTIONS

Gain analysis and decision-

The Bottom Line
Explore and hone your
budgeting reporting, cost
management and risk
analysis skills.

Physician Practice
Management
Be in the know on key
practice management
strategies and processes.

hfma.org/promoteyourself

) 0 0 ¢

Payment &
Reimbursement
The latest information on
value-based payment
models, reimbursement, and
contracting.

Premium Facilitated
Learning
Be in the know on key
practice management
strategies and processes.

Enterprise
Solutions

htma

45

HFMA Online
Community

« Contemporary communication
tools

* Multiple notification settings
to personalize experience

* Secure, 24/7 space to connect
and collaborate with fellow
members

« Seek answers to your most
pressing challenges and ping
industry experts for problem-
solving ideas

46 HFMA | ENTERPRISE SOLUTIONS

Al Groups

e Deniais Manage

@ 0o S sma v e
- Enterprice Momaership Resource Forum
. HEMA Annusl Conference Netwark

(@ HFMACertibatons

iy Leov ans Regutxory Forum

e Membership Resource Forum

(1

‘ No Surprises Act Farum

%, Open Forum

Mo groups reguice embebip 1o partiipots i the

s COMID-19 Crisis Business Partaces Helping Now

46
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EMI
YOUR TEAM!

Learning and Talent Development.

hfma | ¢

tions

Healthcare Blame Game: Blog &
Podcast

The Healthcare Blame Game is a new blog where

Brad Dennison, HFMA Chief Content Executive and

25-year veteran of the newspaper industry, will be
A i .

start Laaming

Joth Member Reflects o
A Enterprise Members|

E-Newsletter Dedicated to Our Enterprise Members

hfmar Enterprise
47  HFMA | ENTERPRISE SOLUTIONS Solutions
Chapters and Regions
REGION 1 REGION & REGION 10
+  Conneclicut *  Cenral Ohio *  Arizona
. Massachusetis-Rhode Island - Michigan Great Lakes - Colorado
. Northern New England . Northeast Ohio . Idaho
*  Northwest Ohio *  Montana
REGEION 2 N York *  Southwestern Ohio *  MNew Mexico
. mpire New Yo «  Utah
. erEI';pgi'tan New York REGGIONtT i . W?ommg
. uerto Rico - reater llinois
. Rochester Regional . First llingis REGION 11
REGION 3 *  Indiana Pressler Memorial *  Hawai
Contral P " »  Wisconsin *  Mevada
. entral Pennsylvania +  Morthemn Califo
+ Mefropolitan Philadelphia REGION 8 L g
+ New Jersey ) = Greater Hearfland *  San Diego — Imperial
. N?nheaslam Pennsylvania - lowa . Southemn California
*  Western Pennsylvania *  Kansas (Sunflower) «  Washington - Alaska
REGION 4 *  Minnesoia
*  Nebraska
*  Kentucky *  North Daketa
*  Maryland *  South Dakota
. North Carolina
+  Virginia DC REGION 9
. West Virginia - Arkansas
REGION 5 *  Lone Sfar
K *  Louisiana
*  Alabama *  Mississippi
*  Florida = Oklahoma
*+  Georgia *  South Texas
. South Carolina *  Texas Gulf Coast
+  Tennessee

48

HFMA | 2023

htma

48
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____Health

Chapter Partnership: It’s all about the member

____Health - Chapter Partnership allows each entity
to play to its strengths

 _ Health can attract the best talent and provide opportunities for development

through HFMA and other venues

» Together we can help foster a culture of continuous learning and develop the leaders of

tomorrow

»  Through the local chapter, members can:
»  Pursue volunteer leadership opportunities
»  Attend educational programs and webinars
»  Take advantage of networking opportunities

49 HFMA | ENTERPRISE SOLUTIONS

hfma | Enterprise

Solutions
49
QUESTIONS?
Contact Information:
Kristi King, Revenue Cycle Director
kristi.king@myozarkhealth.com
Robin Corley, CFO
robin.corley@myozarkhealth.com
mm,mmnzmmm:,g\mzeugmzz
50 mapaward
50
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YOUR QUESTIONS!

What can we clarify today?

If they come up later, submit to the team via email:

mapaward@hfma.org

51 Healthcare Financial Management Association | hfma.org hfma

51

hfma

hfma.org

52
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